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The Fundamental Principles 
By FRANK CHoDoRov 

(Excerpted from an undated pamphlet, On False 
Advertising, published by the Henry George 
School, New York, in the 1930s) 

We cannot explain the current scene merely 
by the study of specific facts. They can 

only have meaning to us if they point to a 
fundamental principle or a natural law which 
seems to hold true at all times, and in all places. 
However, there is a growing tendency among 
modern educators in the field of political 
economy, and in other social sciences, 
summarily to reject fundamental principles. It 
is this refusal to seek absolutes in the field of 
economics that makes of it the most useless 
subject in college, whereas it should be the 
most useful. Everything is taught as a fact in 
itself. We are left without any navigating 
instrument in our travel througti life. If Henry 
George teaches us anything of permanent value, 
it is that all economic trends, all social relations, 
are determined by the operation of a basic law. 
This is the-fundamental principle of natural 
law. 

Regulation and restriction have a way of 
working for our harm more often than for our 
good. For regulators and restrictors are not 
necessarily all-wise and all-good. They make 
mistakes, or show discriminatory preferences, 
or take bribes. Our whole civilization is based 
on the idea of free and unlimited exchange and 
specialization, which is only possible when 
exchanges are untrammeled. This is the 
fundamental principle of the free market. 

The more we specialize, the greater will be 
our production. And the greater the production 
- barring monopoly privileges - the lower 
will be the prices. Everybody who helps to 
increase production helps to lower prices. This 
is the fundamental principle of competition. 

The price of merchandise is determined by 
supply and demand. The value of a thing is the 
estimate that people put upon it. That estimate 
is determined by the amount of toil and trouble 
I save in acquiring the thing. I do not care how 
much it has cost the manufacturer to make or 
advertise it. If his price is greater than I think 
it is worth to me, I will not buy it. If he wants 
my trade, he must price it within my means. 
This is the fundamental principle of value 
- and price, which is the market expression 
of value. 

Every tax on production is paid by the 
consumer, either in price or in going without. 
This is the fundamental principle of taxation. 

The life-blood of bureaucracy is taxes. 
Remove taxes, and you demolish the State. 
This is the fundamental principle of freedom. 

When the State tries to limit exchanges by 
force, then our society is wending its way back 
to barbarism. This is the fundamental 
principle of State control. 

The moment the whip of regulation or the 
lash of monopoly is applied to the market 
place, that moment does our civilization start 
down hill. What we need is not regulation but 
education - which is the cure for ignorance 
and State control. And this is the fundamental 
principle of history - and-life! 


