LAND AN D FREEDOM

Pollmg the Publlc." ‘

By WILLIAM W NEWCOMB

HE Amerrcan Economlc Foundatlon sponsor of the :
“Wake Up, - America” Sunday radio - hour, ‘has. been =
-recexvmg a; con51derab1e quantity - of mail from Georgetsts Ao
-« 'Every time Notman Thomas or some leftist is scheditled. to
" debate 'with’ Dr.. Ruth. A]exander, or; some ‘other r1ght1st a:"'

“whole’ avalanché of mail-descends upon, the ofﬁce of Rlchard
s Rnnanoczy, ‘the- Program director: 1 have - also. ‘had some

- { on the Henry George issue, but the Committee has not felt-the
| subject is sufficiently defined in- the public mind to make the
i discussion ‘@ vefy €ifective one. ‘We had. a program of thlS-

; 'llstened to too’ many WelI -ineaning” Georgelst orators, -amo
soc1ally alert. audiences, and 'the shaitie of this: situation Te
o not w1th the- audlence or the. commumcatlon media, but thh'

o who know how to take the publlc pulse

o understandmtr and win acceptance

2 -what the : average man feels catises unernployment They can’t’

' results follow:" = -
S ."Increased use of machmery. R PP e
" Shott-sighted attitudé of bus:ness i e
.- Capital not being invested.. %, I P UE DS P
.. Policiés of Roosevelt admm1strat1on. S P R

AJI other CAHSES.. . rat s T N Ny

o

- QU - 1nah1hty to be ‘articulate in a- world where ‘rhillions: of'_
: people have had thelr ‘minds pretty well grooved b} pnbl1c1sts.};_ :

- Mr. E, R.-Dibrell, a trade association executlve, glves af'!".-
meanmgful deﬁmtmn ‘of publlc relatxons “The planned pres=
- entation of your pomt ‘of view in terms that w111 create pubhc_

© New . T’ wonder if, when promot:onal 11terature s bezng_ -
§ 'prepared by GEOI’gElSt institutions; the copywnters know

. very well until theéy have talked with the man.in’the street.”

i " The Amerlcan Institute of Public Oplmon took a poll of - -
1 those on’ rehef “June, 1939, on the. question, “What de- you- L
- “blamie for the present unemp1oyment in th:s country P Th

AR : 100%
; The “all other causes,” 46% bemg just. double ‘the’ main | -
concrete cause given, : indicates that most people don’t have: a
partlcularly defined explanation. “But the major. singlé. reason""_"':;_
.- expressed should give us pause for thought It is well known - -
" that'the building trades of the A. F. of L. have -used every, -
‘ -means possible to deter the use of machmery A letter. from4
Georgelst frlend of rmne m Seattie states ‘that the ho’cel rooms -

: .of_ the c1ty are’ ﬁlthy because vacuum- cleaners cannot be used
by the union maids. The great lowér middle class white collar
- worker cannot afford.to-build a house because shelter must be

constructed in a wdy Whlch creates the. most WOrk w1thout

- the use of machmery

. But there are questions on whlch pubhc melon is very well

deﬁned People believe that. government old-age penslons
B ._,correspondence ‘with Mr, Rimanoczy. Ina reply to a letter of. © .shcruld be given (91% to 9%) that a sales tax or income tax
ming; he said: “We have been consldermg another program' 3 could PmVlde SUCh pensrons (87% to 13%) that labor umons
o be reqmred to incorporate’ (86%. to-14%) ; that government
" ‘loans should be made on a-fong term and. an easy. basis, to
" enable farrn tenants to buy the land they now rent (83%

5 o nature Jast year, bt it did not turn out to be very successful " _'—.-"'Eg_to 17%)

R & h_oose to: beheve that my correspondent was: “not: trymg 5
‘sweetly - say. “that” monopoly interests prevent the American
-Ec¢onomic Foundation from g1v1ng us. another .trial. I have

There-is:a* sc1ence to pubhc opmlon measurement and the

'.-'idebacle of the Letemry ngest poif of 1936; when it pred1cted

the electlon of. Landon,” has shown a new. cntenon ‘of near-

__1nfa1hb1hty by comparing. the work of the Fortune, Crossley
-.and Gallup technique-of poll gathermg

“The themry Digest in mammoth clrculatlon drzves pollecl

._'._the pubhc from’ the . “‘tel-auto” lists, compnsmg people who

posséss automobiles and telephones Throughout the decades

_ ‘_of American h1story those of -better means. turned out. to the

election polls more than dzd the lower-income masses. ‘Of the
: '-latter the soclally-consclous ones  frequently voted Farmier-
. Labor Progressrve, Socialist ot Commumst But other mllhons
of economzcally depressed felt ther¢ was no use in’ votmg

“Candidates for both’ partles are.reactionary,” they. said. In

1920,.26,705,000 people voted. In" 1940, 49,815,000 voted!
-The economtcally depressed felt they now had a {eader, and
. ‘the telephone—automobxle owners no-longer represented the
" 'Vbas1c total of those who used their enfranchisement.

. That almost twice as many people are, votmg today than in

'_1920 would. indicate that a much Jarger ratio of our popitla-
' tion:
o It also 1nd1cat s"'that every. stratum of soc1ety is mterested
_More people are conscious.of: the background of th]S war than
“of the last world war. Consequently technique which can
measure pubhc opinion. can be very. useful in- charting the
. ‘¢otrse of :action’ by our 1eg1slat1ve execut:ve and Judlczal
B jrepresentatives .

i .1nterested in v1ta1 social ,~political-and economic issues.

"Of course, actiofi by representatxves 1n Congress and State-

e ]eglslatures is not necessarlly a-criterion- of public opnnon-
- The poht:clan is prlmarlly mterested An sat:sfymg pressiire

groups which serve as middlemen for his own constituency;

“these nnddlernen and his constituerits are.so concerned’ with
their local pork - barrel; the interests of the Natlon are fre-
quently left beggmg The actions of many Labor Umon and
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Farm blocs are outstanding examples. But the public opinion
polls establish a norm for the nation’s viewpoint, and perhaps
nothing has helped unify the nation in legislative action so
much as have the findings of these polls.

Fifty years ago James Bryce wrote in “The American

Commonwealth™: “The obviots weakness of government by"

opinion is the difficulty of ascertaining it.” That is no longer
true. The science of measuring public opinion is here, is
emerging from its experimental stage. In this article I wish

to tell something of the work of the American Institute of

Public Opinion, headed by Dr. George Gallup.

The work of this Institute is explained by them as follows:

““The Institute is a fact finding organization whose sole purpose s
to rieasure public opinion on political and social issues of the day,
and to report facts for the benefit of aill, Its role as an orgamzation
is one of strict impartiality. It has no political predilections, and does
not espouse any political or private cause no matter-how worthy, It is
not concerned whether the views of the people, as shown by the
surveys, are right or wrong, wise or unwise. It simply reports what
these views are. The Institute believes that in making the mass of
voters articulate through the sampling referendum it is providing a
worthwhile advance in the art of democratic government.

“The Institute’s source of income isa group of daily newspapers
which have exclusive privilege to publish the results of the surveys.
The newspapers are supplied with releases three times a week report-
ing the publc’s views on current questions. The newspapers subscrib-
ing to the Institute aré of all shades of political belief.”

The question might arise as to whether the Institute ever
distorts its findings. Polls are competitive. Thus, if one poll
distorted its findings a competitive poll would inimediately
look into the subject, to see if truth was being published or
not. The pre-election polls are of course most subject to
check—the check of 130,000,000 people. And those engaged in
polling public opinion are so zealous of accuracy that when a
tendency was discovered for polls to continually underestimate
the Roosevelt election votes by two per cent, the American
Institute tock a test poll in Pittsburgh to learn, if possible,
what the element of error was. _ '

The assumption of error, they felt, lay in the fact that their
interviewers were “white collar” folks. Would trade union
people, people of known racial social consciousness, people in
less dressy clothes, induce respondents of lower economic

levels to answer questions with more personal conviction, and -

with less tendency to suit the answer expected by, or implied

in, the appearances of the white collar interviewer? The re- -

sults showed that conclusively. White collar interviewers and
manual worker interviewers covered the same regions within
the same 24-hour periods. The former group—the “experts
from the Gallup office’”—was known as the control group, the

other the experimental group. The findings of the experi--
mental! group were closer to the election showings of Roosevelt

than the ballot results of the control group.

Many men in the field of research have looked with favor :

on the manifestations of the democratic principle pregnant in
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public opinion polls. Harwood Childs, W. I.. Crum, Claude
Robinson, Daniel Katz and many other students of social
study have given weighty thought to the place of public opinion
polls in the American scheme of things. Dr. Childs’ studies
are of particular value to Americans because he gave consid-

erable time to examining the influence of public opinion in -
‘Germany during the thirties, it being his good fortune to be

on the scene where he was given access to the Hitler-Goebbels
proselytizing technigues. I strongly recommend a reading of
Childs’ “Introduction to Public Opinion,” Gallup’s “Pulse

"of Democracy,” and the Public Opinion Quarterly (published

by the School of Public Affairs, Princeton, N. J.}. These two
books and this journal will indicate how marketing research
has been applied to social and economic examination.
Georgeists, t0o, need to take the pulse of democracy. There
is no use throwing away thousands of dollars worth of printed
advertising on the public if the public isn’t interested in otir
advertising angle. There is no use depending upon one text
and one author, if the public decides it wants another package
and another trade-name. Soap is a cleaning agent in any pack-

. age; Georgeism is free economy in any cellophane. But both

of them have to be sold in accordance with Dibrell’s public
rélations definition: “The planned presentation of your point
of view in terms that will create public understanding and win
public acceptance.” Richard Rimanoczy implies that we are

- not observing this rule, when he discovers that Georgeists on

the “Wake Up, America” program don’t draw a pile of letters
to his desk from the general public.

Perhaps we had better study the polls conducted by the
Institute, Fortune magazine and Archibald Crossley to find
what people are thinking. On the basis of questions already
prapounded and questions which might be propounded in the

‘future by Georgeists, a public relations campaign can be set

up in Georgeist institutions that should finally pay for itself.
1t is time that we take the publi¢ pulse. Only by understanding
it can we progress. .

~ [Mr. Newcomb is at present a member of the Interview Staff of

" Andience Research Institute, and promises to present us with more

valuable information on public opinion in relation to the problem of
promoting the Georgeist philosephy.—ED.] -



